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Executive Summary 

The project website (www.opted.eu) will be launched on June 1st, 2021. The website lays out the aims of the 
project’s design phase and provides insights into the workings of the operational infrastructure. It will repre-
sent the project throughout its lifetime and be the central communication channels of OPTED during the con-
ceptual design phase. The website is hosted at servers from the University of Vienna.  
 
This deliverable explains the website structure, how it addresses different target groups, and website-related 
responsibilities within the OPTED consortium. 
 
 

1 Website Structure 

On the start page of the project website (see Figure 1.1), the visitor will find a shot introduction about 
the project, the OPTED logo, the latest news, a contact postal and email address, and links to the social media 
accounts of OPTED (Twitter, ResearchGate, GitHub). This contact and social media information is available 
on every page. The visitors find links to information concerning Sitemap, Imprints, Accessibility, Privacy 
Policy on the bottom of each page. All this information is provided by the University of Vienna.   

 
The website includes further 5 sections: About, Results, Designing an infrastructure, Team, and News & 

Events. Each will now be explained briefly.  
 

Figure 1.1 WEBSITE - START PAGE 
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1.1 About  

The section About includes a brief general project description (see Figure 1.1.1), information about its 
motivation and objectives, as well as the main contact addresses (see Figure 1.1.2). 

 
Figure 1.1.1 ABOUT - MAIN PAGE 
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Figure 1.1.2 ABOUT - CONTACT 
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1.2 Results  

The Results section presents the various types of materials produced during the lifetime of the project. 
Central and especially relevant results for the target groups are the inventories, tools, and learning materials 
(see Deliverable 1.2 Communication, Dissemination and Exploitation Plan). Each of these are explained in 
much further detail on extra pages and accessible via large buttons (see Figure 1.2.1). The Results section 
further includes all public deliverables for download, and lists all OPTED-related scientific publications, as 
well as conference presentations. Inventories are living project results that are continuously updated, among 
others by inviting the community for contributions to fill remaining gaps (see example Figure 1.2.2).  

 
Figure 1.2.1 RESULTS - MAIN PAGE 
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Figure 1.2.2 RESULTS – INVENTORY EXAMPLE 
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1.3 Designing an infrastructure 

The Designing an infrastructure section describes the OPTED work packages. The main page (Figure 
1.3.1) gives an overview about and links all 10 work packages. The work packages are then explained in detail 
on one separate page per work package (e.g. see Figure 1.3.2). These pages link directly to the related teams 
to provide a fast contact possibility for the website users. 
 

Figure 1.3.1 DESIGNING AN INFRASTRUCTURE – MAIN PAGE 
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Figure 1.3.2 DESIGNING AN INFRASTRUCTURE – WORK PACKAGE PAGE EXAMPLE 
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1.4 Team 

The Team section portrays the OPTED consortium. The main page (Figure 1.4.1) lists the participating 
institutions. 10 subpages introduce the teams working on each work package (an example for WP6, see Figure 
1.4.2). 

 
Figure 1.4.1 TEAM – MAIN PAGE 

 

 
 

Figure 1.4.2 TEAM – WORK PACKAGE 6 EXAMPLE 
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1.5 News & Events  

The News & Events section includes information on communication, dissemination, and outreach activ-
ities in the form of short articles (one example see Figure 1.5.1). They feature for example public OPTED 
deliverables such as new inventories and the dissemination of OPTED related research at scientific confer-
ences. The articles include pictures if possible and are distributed further via the OPTED Twitter account. The 
10 work packages contribute to the content of this subsection.  

 
Figure 1.5.1 NEWS & EVENTS – ARTICLE EXAMPLE 

 

 

2 Target Groups 

The website is designed to provide certain benefits related to the 5 defined target groups: 1) Academic spe-
cialists, 2) Wider academic community, 3) Journalists, 4) 
Policy makers, 5) Data producers/owners. Table 2.1 below outlines the target group specific benefits and the 
strategies to promote the website to the respective groups. The Deliverable 1.2 (Communication, Dissemina-
tion and Exploitation Plan) explains each target group in detail. 

TA B L E  2 .1 .  W E B S I T E  F O R  TA R G E T G R O U P S 

Target Group Benefits for the target group Website promotion to the target groups 

Academic  
Specialists 

Academic Specialists will benefit from 
the release of inventories, tools, release of 
training material and publication of arti-
cles. They are further invited to contribute 
to the living documents. 

We will promote the website through social 
media channels, the newsletter and scien-
tific conferences. OPTED partners will pro-
mote the website through the use of 
branded slides (with link to website) when 
giving presentations at academic confer-
ences and through inclusion in their email 
signatures. 
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Wider academic 
community 

The wider academic community will ben-
efit from the release of inventories, tools, 
release of training material and publica-
tion of articles. The related news articles 
(Section News & Events) will highlight 
the key findings and features in the mate-
rial. 

We will promote the website through social 
media channels, the newsletter and scien-
tific conferences. OPTED partners will pro-
mote the website through the use of 
branded slides (with link to website) when 
giving presentations at academic confer-
ences and through inclusion in their email 
signatures. 

Journalists Journalists can easily get an impression of 
OPTED through the news articles (Sec-
tion News & Events). Data journalists can 
make use of inventories, tools, and learn-
ing materials. 

We promote the website through 
social media and the mailing list. 

Policy makers The website summarizes the mission and 
project results of OPTED for Policy mak-
ers interested in the development of Euro-
pean research infrastructures. 

We will promote the website at targeted 
meetings and workshops. 
 

Data produc-
ers/owners 

Data producers/owners can gain an im-
pression of the objectives and services of 
OPTED for initial contacts. 

We will promote the website at targeted 
meetings. 

Note: For more information about the target groups please see D1.2. 
 

3 Responsibilities 

WP1 set up the project website and is responsible for further coordination. Contact persons for the website 
are the project coordinator, Hajo Boomgaarden, and the project manager, Fabienne Lind. 
 
WP1 in collaboration with WP9 will keep the website up-to-date with the latest developments within 
OPTED. This includes for example new deliverables, new team members, and various outreach activates.    
 
All WPs provide content for the website. This included so far, a description of the WP (objectives, tasks) in a 
short version and a longer version, both in a language that can be easily communicated to all target groups. 
The WPs further contributed information about the scientific staff working in OPTED. Each staff member 
may further contribute a personal bio statement, picture, and contact information including links to their per-
sonal or institutional website. Each WP further writes one news article per year about a submitted deliverable 
and will provide other relevant news.  
 

 


